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AVT RECORDS 15™ CONSECUTIVE QUARTER OF GROWTH

Q3 2005 Revenues of $6.3 Million, Up 17% Over 2004

Strong Third Quarter Sales

Hod-Hasharon, Israel, November14, 2005 - Advanced Vision Technology Ltd. (AVT,
Prime Standard of the Frankfurt Stock Exchange, ISIN: IL001837248), the world’s
leading provider of automatic optical inspection and quality assurance systems for the
printing and packaging industry, announced rises in profits and revenues for the third
quarter of 2005.

In the 15th consecutive quarter of growth, AVT reports a net profit of $1.1 million on
revenues of $6.3 million. This represents a 17% increase in revenues over Q3 2004,
and a 2% increase over Q2 2005.

Total revenues for the nine months to 30 September 2005 were $18.5 million, compared
to $15.5 million recorded for the similar period in 2004. Revenues of $942 thousand
came from services (maintenance, service and support) for the nine-month period,
representing a growth of 22% over the same period in 2004.

The geographic distribution of revenue origin for the nine-month period shows growth in
the Americas with 46% (37% for the same period in 2004) and Europe with 38% (44%),
with the rest of the world contributing 16% of revenues (19%).
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“These results demonstrate the continuing uptake of AVT's solutions worldwide,” says
Shlomo Amir, AVT President and CEO. “We continue to enjoy a high level of multiple
and repeat orders. Such sales can provide the impetus for further orders as companies
become aware of the quality assurance and waste-saving benefits of our solutions.

“In September, AVT participated in Labelexpo Europe, where it had solutions on four
partner stands as well as running on its own booth,” says Shlomo Amir. “In a busy show
with extremely high-quality visitors, AVT generated more than 500 leads in four days.

“The ability of the PrintVision/Helios to run on both presses and rewinders continues to
enforce AVT's leadership position in the labels industry, while our innovative PrintFlow
Manager and WorkFlow Link provide additional layers of control and profit-building
information to managers.”

About AVT

Advanced Vision Technology (AVT) is the world's leading provider of machine vision-
based automatic optical inspection systems for the printing industry. The company
develops and manufactures automatic web inspection systems for the printing industry.

AVT is dedicated to providing the gravure, flexo and offset printing industry with superior
products and services while bringing the industry to a level of automation that other
sectors have been enjoying for years. The company, which has more than 1000
systems installed worldwide, employs 110 people.

AVT is a public company listed in the Prime Standard of the Frankfurt Stock Exchange.
The company is based in Israel, with marketing, sales and support offices in the United
States and Europe.
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For further information, visit www.avt-inc.com or contact:

Zev Morgenstern, CFO Frank Ostermair

AVT Ltd. Haubrok Investor Relations
Phone: +972-9-7614444 Phone : +49-211-30126 112
Fax: +972-9-7614555 Fax: +49-211-30126 172
Email: zevm@avt-inc.com Email: f.ostermair@haubrok.de

Safe Harbor Statement

Certain statements in this press release are forward-looking statements. Because such statements deal
with future events, they are subject to various risks and uncertainties and actual results could differ
materially from our current expectations. Factors that could cause or contribute to such differences
include, but are not limited to: the impact on revenues of economic and political uncertainties and
weaknesses in various regions of the world, including the commencement or escalation of hostilities or
acts of terrorism; any unforeseen developmental or technological difficulties with regard to our products;
changes in the competitive landscape, including new competitors or the impact of competitive pricing and
products; a shift in demand for products such as ours; unknown factors affecting third parties with which
we have formed business alliances; timely availability and customer acceptance of our new and existing
products, and other factors and risks discussed in our quarterly report for the quarter ended September
30, 2005. We assume no obligation to update information concerning our expectations.



