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THE PRINT COUNCIL MAKES IMPACT ON LEADING DIRECT 

MARKETING DECISION-MAKERS AT DMA 05 SHOW 
_______________________ 

 
 

ATLANTA, GA, October 18, 2005 –The Print Council, a business development 

initiative dedicated to promoting the greater use of print media, launched its first 

participation at DMA 05, with a new exhibit designed to make a strong impact on the 

thousands of leading direct marketing decision-makers attending the world's largest 

marketing event at the Georgia World Congress Center in Atlanta. 

Martin Maloney, executive director of The Print Council, noted that the organization's 

DMA 05 activities mark the start of The Print Council’s new trade show program 

specifically targeted to reach and influence end-users of print.  

"DMA 05 is one of several major industry events where The Print Council will have an 

important presence with exhibits and presentations targeted specifically on expanding 

print usage by companies across the entire marketing spectrum," he said. “The Print 

Council’s growing membership base is providing the resources to support our strategy 

to concentrate our capabilities on reaching key end-users to increase print's share of 

marketing communications budgets."  

The Print Council's future tradeshow schedule will be announced in the coming weeks.  

In addition to its trade show program, The Print Council also is running an extensive ad 

campaign in several leading trade publications that deliver strong print end-user 

readership. 

MORE… 
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Earlier this year, The Print Council was an exhibitor at Print '05 where its show activities 

concentrated on building its membership base among printers by presenting the 

organization's vision and strategy for the growth of print and its impact on the industry. 

About The Print Council 

Through education, awareness, market development, advocacy and research, The Print 

Council serves the industry to develop, maintain and increase the market for printed 

materials. Launched in 2003, The Print Council's charter members now number in the 

hundreds, representing more than 50 companies, including many of the largest names 

in the industry. The Print Council may be contacted at 203-622-1333, on the Web at 

www.ThePrintCouncil.org, or by e-mail at m.maloney@bmcorp.com. 
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MEMBERS 

Agfa     International Paper   Sappi Fine Paper 
Allegra Network   Kodak Graphic Communications Sheridan Group  

Cenveo    Komori     Sun Chemical 
EFI     MAN Roland    U.S. Postal Service 
Franchise Services   Mitsubishi Lithographic Presses Williamson Printing 

Heidelberg    Quad/Graphics   Xerox  
IBM     Sandy Alexander 
 
 
ASSOCIATE MEMBERS 
Broadford & Maloney Inc.  InfoTrends/Cap Ventures  NYU 

CPR Marketing   Innes Publishing   PennWell 
CUNY     Kean University   PIA / GATF 
Cygnus Business Media  Leo Burnett    Press+ 

EMA     Liberty or Death Communications Primedia Business 
GAA     NAK Marketing & Communications Print Buyers Online 
Graphic Communications World NAPL     Reed Business 

Group M    New England Printer & Publisher Rogers Media 
Hayzlett & Associates   North American Publishing  TAGA 
Hebert Communications  NPES     WhatTheyThink.com 

HSPR     NPTA     Xplor International 
 
 

 

 

 

 


